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Biz Smarts: Year-end giving and its economic 
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The end of the year is creep-
ing closer, taking us to the 
single biggest fundraising op-
portunity for all nonprofits. 
Understanding the spike in 
both donations and volunteer 
time that typically occurs be-
tween Thanksgiving and New 
Year’s Eve, Sacramento chari-
ties are focusing on year-end 
fundraising campaigns.

And for donors, in addition 
to general goodwill, giving in 
the 4th quarter of the year is 
also typically motivated by 
those looking to maximize 
end-of-year income tax de-
duction opportunities. In lieu 
of making outright cash gifts, 
many tax and financial advi-
sors suggest clients engage 
in end-of-year gifting of ap-
preciated stocks, bonds or 
mutual funds, as donors typi-
cally are able to avoid paying 
the capital gains tax associ-
ated with an outright sale of 
a security that has grown in 
value.

If you are looking to make 
a donation, nonprofits are ex-
panding the timeline for their 
final fundraising campaigns, 
bolstered by the addition of 
the now annual #GivingTues-
day on November 27. In fact, 

according to the Network For 
Good, in 2014, 31 percent of 
annual giving occurred just in 
December, and 12 percent oc-
curred in the last three days 
of the year.

Things are no different for 
some of the more popular 
nonprofits in the greater Sac-
ramento area, with specific 
end-of-year initiatives begin-
ning to roll out now.

On the Sacramento Chil-
dren’s Home (SCH) homep-
age, a targeted holiday giving 
campaign is already up and 
running, as potential do-
nors are immediately greeted 
with the message “Help Make 
Holiday Dreams a Reality.” 
SCH has also created a You-
Tube video focused on this 
year-end giving theme, and 
in addition to directly solicit-
ing cash donations, has also 
implemented two additional 
ideas for this end-of-year 
push. The Grab a Wish Star 
focuses on the direct emo-
tional connection felt by a 
donor in donating a specific 
gift requested by an actual 
SCH child, helping to directly 
fulfill the holiday wishes of 
real children served by SCH. 
At holiday time, this directly 
benefits approximately 1,500 
children, as donated gifts are 
typically the only gifts chil-
dren at SCH receive.

Additionally, the Sacra-

mento Children’s Home has 
an Adopt a Family program, 
aimed at families, coworkers, 
or groups looking to take care 
of more than just one SCH 
child this holiday season. 
Meant to focus on the grow-
ing need to provide further 
support to families served by 
their community programs, 
SCH’s Adopt a Family pro-
gram supports those living in 
some of the highest risk areas 
of Sacramento and often lack 
the resources to provide for 
themselves or their children 
during the holiday season.

The Sacramento SPCA cre-
atively leverages the end-of-
year giving season by spon-
soring a Jingle Bell “Pup 
Crawl” in early December that 
brings together donors, vol-
unteers and, of course, dogs! 
Funds are raised through 
ticket sales for the event, as 
participants and their furry 

friends enjoy food and drink 
specials at a number of local 
Sacramento eateries and craft 
breweries. Understanding the 
popularity of craft beer in 
and around the city, as well 
as the continued momentum 
of Sacramento’s farm-to-fork 
movement, the Pup Crawl 
idea does an excellent job of 
tying together popular local 
themes to make end-of-year 
giving both easy and fun.

The holiday season is al-
ways an enjoyable but fre-
netic time of year. And for 
local charities, it is the time 
of maximum fundraising op-
portunity. All charities ben-
efit from our general procliv-
ity to give in both November 
and December, but additional 
economic and organizational 
benefits are gained by those 
who are creative and intel-
ligent in how they cultivate 
this philanthropic spirit.

For donors, in addition to general goodwill, giving in the fourth 
quarter of the year is also typically motivated by those looking 
to maximize end-of-year income tax deduction opportunities.


